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MOBILE WORLD INVESTMENT CORP (MWG VN) 
MWG revised down its expansion plan for Bach Hoa Xanh to focus on enhancing 

revenue quality and profitability. While observing how this new business improves, 

we adjust our recommendation on the stock from Buy to HOLD.         

MWG emerged as a fast-growing technical consumer goods retailer in Vietnam, with 

two easily-found chains, thegioididong.com (TGDD) and DienmayXanh.com (DMX). A 

grocery chain named Bach Hoa Xanh (BHX), which is attracting most investors’ 

concerns, is a new business launched three years ago.  Mobile phones and consumer 

electronics products combined made up two-third of the company’s top line, while 

grocery contribution remained tiny at 2% in 2017.  

Net revenue and EAT impressed investors with a CAGR 2012-17 of 55.2% and 77.2% 

respectively, thanks to the quick store network expansion and widened gross margin. 

The TGDD brand generated a top line of VND34,708bn, the DMX posted 

VND30,245bn and the nascent BHX posted VND1,387bn in 2017. Their respective 

number of stores at 2017-end was 1072, 642 and 283.  

However, such exceptional growth started showing signs of cooling down, which is 

expected given the maturation of the mobile retailing industry in Vietnam. TGDD’s net 

sales growth was just 13.2% in 2017 and 6% YoY in 1Q2018, compared to 30%+ pa in 

previous years, but in the same trajectory with Vietnam mobile phones market. The 

expansion plans of the TGDD and DMX brands was nearing completion by the end of 

2017 and MWG is going to shift its focus to new businesses from 2018. We assume 

MWG’s network may top out at 1,082 stores for TGDD  and 727 stores for DMX in 2018.  

The company is still working to optimize the grocery business model for scaling up and 

turning a profit. BHX generated VND606bn of net revenue (+331% YoY), contributing 

3% to MWG’s result despite a negative EBITDA of ~VND60bn in 1Q2018. MWG 

projected to reach 500 BHX stores at the end of 2018, lower than the initial plan of 

1,000 stores, to enhance its revenue per store and profitability. 

 For the whole year 2018, the TGDD and DMX chains will continue to be MWG’s key 

earners. We estimate BHX’s sales contribution may climb to 5%+, although a positive 

net profit contribution is not expected to be seen until late 2019. Overall, we forecast 

MWG’s net revenue and EAT at VND86,154bn (+29.9% YoY) and VND2,670bn (+21% 

YoY) in 2018. Financial ratios look okay, with net debt/EBITDA of 0.9x, ROE of 45.3% 

and positive operating cashflow in 2017. Our target price is VND120,071/share, 

deriving from  the DCF and market-based methods. 

Ms. Chi Luong 
(+84 28) 3823 4159 - Ext: 327 
chiltk@acbs.com.vn 
 

Company Coverage 
Recommendation HOLD 

HSX: MWG 

Retail 

Target price (VND) 120,071 

Current price (VND)  109,000 

Expected share price return 10.1% 

Expected dividend yield 1.4% 

Expected total return 11.5% 
 

Stock performance (%) 

 YTD 1M 3M 12M 

Absolute -15.6 4.1 -13.1 15.2 

Relative -17.1 11.5 0.0 -19.5 

Source: Bloomberg 

 
 

Ownership 

Tri Tam Ltd Co. 9.0% 

PYN Elite 4.4% 

NTAsian Discovery Master F. 4.3% 

Dragon Capital Group 3.6% 

Mr.Tai Nguyen Duc 3.0% 
 

Stock Statistics 01-Jun-18 
Bloomberg code MWG VN 

52-week range (VND) 
92,800-
138,600 

Shares O/S (m) 323 

Mkt cap (VND bn) 35,195 

Mkt cap (USD m) 1,543 

Foreign room left (%) 0.0 

Est. free float (%) 76.7 

3m avg daily vol (shrs)  432,451 

VND/USD 22,805 

Index: VNIndex / HNX 992.87/115.75 

 2016 2017 2018F 2019F 2020F 

Net Sales (VNDbn) 44,613 66,340 86,154 101,120 120,385 

Growth (%) 76.7% 48.7% 29.9% 17.4% 19.1% 
EBITDA (VNDbn ) 2,511 3,683 4,498 5,154 6,015 

Growth (%) 57.2% 46.7% 22.1% 14.6% 16.7% 
Net Profit (VNDbn ) 1,577 2,206 2,669 3,169 3,846 

Growth (%) 47.2% 39.8% 21.0% 18.7% 21.4% 
EPS (bonus-adjusted, VND) 5,127 7,155 8,264 9,812 11,911 

Growth (%) 40.9% 39.6% 15.5% 18.7% 21.4% 
ROE (%) 49.9% 45.3% 36.6% 31.9% 30.1% 

ROA (%) 14.3% 11.7% 11.4% 13.0% 15.3% 

Net debt/EBITDA (times) 1.5 0.9 0.4 (0.0) (0.4) 

EV/EBITDA (times) 14.7 10.0 8.2 7.2 6.2 

PER (times) 21.3 15.2 13.2 11.1 9.2 

PBR (times) 4.4 5.7 4.1 3.1 2.4 

DPS (VND) 1,500 1,500 1,500 2,000 2,000 

Dividend yield (%) 1.4% 1.4% 1.4% 1.8% 1.8% 
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A reputable retailer of technical consumer goods  

MWG is the pioneer who found success with a retail chain of mobile phone and IT 

equipment (i.e TGDD) in Vietnam, triggering enormous changes in the mobile phone 

retail picture – a series of similar chains (e.g FPT Retail, Vien thong A, Viettel, etc.) 

appeared in tandem with mom-and-pop shops’ market share shrinking. Its second 

chain, DMX, which trades in consumer electronics and home appliance products, also 

accelerated to be the market leader, while the new business - grocery chain (BHX) – is 

still in the early age of introduction. As of 1Q2018, MWG’s total number of stores in 

operation was 2,146 (including 1,080 TGDD, 711 DMX, and 355 BHX). 

 

Mobile phones and consumer electronics products aggregately earned 75% and 77% 

of the company’s net revenue and gross profit, respectively, in 2017 (MWG’s data and 

ACBS estimate). Grocery’s negligible contribution of 2% will likely climb to 5%+ this 

year in our estimation. We estimate MWG holds 31% of the mobile phone retail market 

and 24% of the consumer electronics market (based on the company’s 2017 revenue 

breakdown by products and GFK data). As a major retailer, MWG is able to work directly 

with most manufacturers to purchase technical products. A developed ERP system 

customized by the company helps this process coupled with inventory management 

and other tasks complete without much effort.   

Online sales, carried out by the thegioididong.com and DienmayXanh.com (selling 

mobile phones and consumer electronics products) and vuivui.com websites (selling 

various goods), add a humble but growing portion to MWG’s results. The vuivui.com, 

launched in 2016, will continue to expand its product categories and is target as one of 

Vietnam’s leading e-commerce websites in terms of customer services. Despite 

unclear timing, leveraging growth opportunities from e-commerce and omni-channel 

trade is recommended.   
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TGDD – the first gain, the first mature chain  

The TGDD brand engages in trading mobile phones, tablets, laptops and accessories, 

with an average area of 100-200m2 per store. As of 1Q2018, TGDD had 1,071 stores 

nationwide and 9 stores in Cambodia (the presence in Cambodia has up to now played 

as a mere market test, since a further plan for overseas markets has yet been 

determined). The right jump at the right time, an aggressive expansion strategy and a 

good operating system & services (focusing on sales service and after-sale service, 

customer experience, ERP system, and human resource, etc) enabled TGDD to enjoy 

its heyday in 2012-2016, with net revenue growth rates of more than 30% pa. Net 

revenue CAGR 2012-2017 was 41.4%, including slower growth of 13.2% in 2017.  

  

Nonetheless, ownership of a mobile phone is now so popular that it is no longer a 

phenomenon. Mobile phones, especially smart phones, with more affordable prices 

and convenient features (e.g accessible to social network, e-commerce and apps), has 

almost become one of the must-have items in today’s people’s lives. An official 

statistic about how many mobile phones were sold over years in Vietnam is not 

available; however according to Vietnam Telecommunications Authority (VNTA), the 

number of mobile phone subscribers as of Feb 2018 was 119.5m (equivalent to mobile 

phone subscription of ~128 per 100 people), while Nielsen’s report found a high 

mobile/smartphone penetration rate in Vietnam. 

Smartphone penetration in Vietnam (Nielsen) 

 
This popularity may make the earlier glorious growth impossible to repeat in future. 

We’re inclined to lean towards a more probable outlook of slower market growth, 
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driven by product replacement (i.e. old to new, featured phones to smart phones, low-

end to mid- or high-end, etc). GFK data reported Vietnam’s mobile phones market 

growth at just 9.3% YoY in 2017 and 5.9% YoY in 1Q2018, versus stunning double-digit 

figures in previous years. TGDD’s revenue climbed by 6% YoY in 1Q2018 and 5% in 

4M2018. 

DMX – ease rapid expansion, consolidate productivity 

DMX is specialized in trading consumer electronics, home appliances and digital 

products (mobile phones, tablets, laptops, and accessories; mobile phones contribute 

~20% to its revenue). With an area of 500-1,000m2 per store (and 300-400m2 for the 

mini DMX format), DMX distributes basic items and may find easier to seek for 

locations compared to 3,000-to-5,000m2-sized stores with a wide range of products 

run by other peers. Late 2017, MWG announced to acquire the Tran Anh consumer 

electronics chain, which owns 35 stores mostly located in the North. These 35 stores 

have had their store layouts changed, and now operate like DMX stores. 

As of 1Q2018, DMX had 711 stores nationwide (including Tran Anh’s stores and four 

stores switched from TGDD to DMX). Rapid expansion combined with heavy 

advertising campaigns and know-how from the TGDD chain propelled DMX, without 

first-mover advantage, to achieve prestige and respectable growth just in a few years. 

Despite strong competition from sizable guys (e.g Nguyen Kim, Cho Lon, Mediamart, 

etc) and threat of closure, as happened to TopCare, HomeOne, BestCarings, 

WonderBuy, etc., DMX generated a five-year net revenue CAGR of 89.9% in 2012-

2017.  

  

According to GFK data, Vietnam’s consumer electronics market performed well with 

15.1% growth in 2017 (though it is the lowest since 2014) and 32.7% in 1Q2018. DMX’s 

revenue jumped by 84% YoY in 1Q2018 (the first quarter is usually the peak season) 

and 77% in 4M2018, not taking Tran Anh’s contribution (VND814bn in 1Q2018) into 

account. DMX’s revenue per store trended down to VND47.1bn in 2017 

(approximately VND4bn/month) as the number of new stores in 2017 accounted for 

60% of the chain’s total number of stores at the year-end. Full-year contribution of 

those could be a major support for DMX’s 2018 performance. 

The market is still underpinned by such catalysts as rising income, development of 

consumer finance, continual technology innovations, and higher living standard. 

However, given such a wide network at present, we share DMX’s future strategy vision 

that it will focus on enhancing revenue per store rather than keep expanding 
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aggressively. High double-digit growth is assumed for a few years to come, yet it will 

not be as exceptional as that in previous years. 

Looking for a winning formula for the new business 

Launched in 2015, BHX is expected to be the next generation of growth, as per MWG’s 

strategy, once the mobile phone and consumer electronics markets enter the age of 

modest growth. HCMC is its first target market. Similar to a mini market format, BHX 

includes food (fresh food, food–for-tonight, and packaged food) and non-food items, 

sourced from various suppliers including intermediates. As mentioned in our “Retail 

chains in Vietnam” report in March 2018, though Vietnamese consumers are very 

accustomed to the dominance of traditional trade channels, modern trade channel 

makes the most dynamic part of the retail landscape, especially in urban area, for 

offering a fresh shopping experience and convenience (for further details, please see 

the report).  

Grocery/convenience stores, hypermarkets/supermarkets are among the most 

competitive segments. Numerous foreign retailers, such as 7-Eleven, Family Mart, B’s 

Mart, Circle K, Big C, Mega Market, Lotte Mart, etc, alongside local names such as Coop 

Food, VinMart+, VinMart, Coopmart, etc have flocked to this business. We divide these 

retailers into three groups: 1) supermarkets (e.g VinMart, Coopmart, Mega Market, Big 

C), 2) convenience stores with an area of below 300m2 with little/without fresh food or 

food–for-tonight (e.g 7-Eleven, Family Mart, B’s Mart, Circle K) – its key customers are 

typically young consumers and office staff; 3) grocery stores with an area of below 

300m2 with a large portion of fresh food and food–for-tonight (e.g Coop Food, 

VinMart+, BHX) – its key customers are typically housewives. 

BHX has proactively employed technology in setting store layout and managing 

goods, inventories and logistics vis-à-vis other players. Still, investors are looking 

forward to seeing how the company deals with differences between operating a 

technical consumer goods retail chain vs operating a grocery retail chain, and 

competition with traditional models. BHX generated VND606bn of net revenue, 

jumping by 331% YoY in 1Q2018, contributing 3% to MWG’s overall result compared to 

1% in 1Q2017. However, it still made a negative EBITDA of ~VND60bn in 1Q2018.  

Fresh food accounted for 32% of the chain’s revenue in 1Q2018, followed by other food 

& drinks and other items. As influential products to compete with wet markets and 

attract customers, fresh food trading require solutions in terms of quality, 

diversification, supply sources and pricing etc.  Despite challenges, MWG’ management 

projects the fresh food portion, which produces better margins and is influential in 

attracting its key demographic, to expand further in the future.  

BHX summary 2016 2017 1Q2018 1Q2018/1Q2017 

Revenue (VNDbn) 249 1,387 606 +331%  

Revenue contribution  0.6% 2.1% 3%  

Number of stores 50 283 355 +430% 

Revenue per store 
(VNDbn/month) 

0.42 0.40 0.57 -19% 

Net profit (VNDbn) -56 -161 n/a  

Operating zone HCMC at first    

Selling space per store 150-160 m2    

Products Fresh food, other food & drinks, and other items. 

Price  
competitive with or beat prices of those in supermarkets, 
wet markets. 
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Note: BHX stores as of 1Q2018; Vinmart+ as of May, 2018; Coop Food as of Nov 2017; Satrafoods 
as of May, 2018. 

In addition to Binh Tan and Tan Phu – where the testing phase took place – BHX’s 

network is spreading to other districts and was initially projected to have 1,000 stores 

in HCMC at the end of 2018, as per MWG’s plan. However, this plan has been revised 

down to 500 stores and stores will be located on major streets leading to residential 

zones instead of going deep into residential zones. We think this could  be because i) 

MWG is still working to come up with a proper formula for BHX’s expansion, and ii) 

MWG does not want to pursue a rapid expansion plan irrespective of low revenue per 

store - some stores reported VND0.4-0.5bn per month while the company targets the 

average of VND1bn per store. The number of stores in operation was 283 in 2017, 355 

in 1Q2018 (included 3 closed stores) and 367 in 4M2018 in 19/24 districts of HCMC. 

This revision seems working as stores opened in April 2018 reported revenue per store 

of ~VND1bn/month. 

Its gross margin has improved in recent quarters, reaching 14% in 4Q2017 and 1Q2018. 

The company expects this gross margin to accelerate to 18% to yield a net margin of 

around 2%, a feasible target in comparison to some regional peers; however, this 

scenario may not occur right in 2018 and 1H2019. We assume BHX’s gross margin at 

15% and net margin at -4.4% for the whole year 2018, strengthening from a net margin 

of -11.6% in 2017.   MWG allows BXH to take longer time to succeed but does not think 

about giving up.  

Outlook and valuation 

Thanks to stunning performance of TGDD and DMX, MWG generated vigorous CAGRs 

2012-2017 of 55.2% and 77.2% in net revenue and EAT, reaching VND66,340bn and 

VND2,207bn in 2017, respectively. The rise in SG&A expenses to net revenue ratio to 

12.6% in 2017, compared to 11.7% in 2016, meant that EAT growth lagged behind 

sales, despite a gross margin that widened from 16.2% to 16.8% in the same period. 

EAT margin was 3.3% in 2017.  

Ending 1Q2018, MWG delivered VND22,764bn in net revenue and VND807bn in EAT, 

jumping by 46% and 45% YoY, respectively with a gross margin of 17.5% (vs 17% in 

1Q2017) and EAT margin of  3.5%. Thin profit margins might be a typical trait of 

retailers, though MGW’s outperforming the second player FPT Retail (HSX: FRT). 
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In the three coming years, we forecast these margins to enhance slightly thanks to 

expected improvements in the grocery business, while mobile phones and consumer 

electronics’ margins have been quite stable given their scales. The expansion of TGDD 

and DMX chains almost completed in 2017 and the company is going to shift its focus 

to BHX chain from 2018. We assume MWG’s network may top out at 1,082 stores for 

TGDD (including stores in Cambodia) and 727 stores for the DMX in 2018. For BHX, we 

think the company can achieve its target of reaching 500 stores in total in HCMC at the 

end of 2018.  

The TGDD and DMX chains still brought in the lion’s share of net sales. Our forecasts 

for their respective 2018 net revenue growth rates are 7.7% and 45.2% YoY. BHX is 

forecast to deliver VND4,856bn in net revenue, contributing 5.6% to MWG’s top line 

this year. Overall, we forecast MWG’s net revenue and EAT at VND86,154bn and 

VND2,670bn, up 29.9% YoY and 21% YoY, respectively in 2018.  

The company’s net debt on equity and net debt on EBITDA ratios rose markedly while 

liquidity and operational ratios were a bit weaker in 2015-2017 compared to the 

previous period, due to its network expansion and investment strategies for M&A and 

new businesses. MWG’s balance sheet reported VND1,200bn in long-term debt at the 

end of 2017, including VND1,113bn from bonds and VND87bn from bank loans, and a 

private placement of 6.18mn shares in early 2018, in order to finance M&A deals for Tran 

Anh and the An Khang pharmaceutical store chain. Regarding An Khang, the company 

does not intend to consolidate it as a subsidiary for the time being and it will have not be 

the company’s focus for next couple of years. 

MWG’s ratios 2012 2013 2014 2015 2016 2017 

Inventory turnover (times)  6.8 7.2 7.7 6.0 5.2 5.2 

 Receivable turnover (times)  40.8 46.7 57.9 54.1 43.6 31.8 

 Payable turnover (times)  9.5 13.1 17.1 16.3 12.6 9.6 

 Current ratio (times)  1.1 1.4 1.5 1.3 1.1 1.2 

 Quick ratio (excl. inventories and 
short term receivables) (times)  

0.1 0.3 0.2 0.1 0.1 0.3 

       

Net debt / equity (%) 62.8% 26.0% 27.5% 68.9% 98.8% 57.4% 

Net debt / EBITDA (x) 1.2 0.5 0.4 1.1 1.5 0.9 
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We combine the DCF and market-based methods to evaluate MWG stock. For PER 

method, we use comparable companies including retailers of technical consumer 

goods and grocery stores/convenience stores/supermarkets in the emerging Asia 

Pacific region. Accordingly, we found that the average PER (weighted by market 

capitalization) at 20.3x. However, because BHX has yet had a significant contribution 

to MWG’s result, we apply a 25% discount to MWG’s PER, equivalent to a PER of 15.2x. 

In sum, we value the stock at VND120,071/share.  

Valuation method  Price Weight 

DCF   114,531 50% 

PER   125,610 50% 

Target price  120,071  
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PER Comparison  

Ticker Company name 
Market cap 

(VND bn) 
PER 

900923 CH Equity SHANGHAI BAILIAN GROUP CO-B 73,310 17.6 

007070 KS Equity GS RETAIL CO LTD 61,446 26.1 

PGOLD PM Equity PUREGOLD PRICE CLUB INC 56,011 21.7 

RRHI PM Equity ROBINSONS RETAIL HOLDINGS IN 52,861 23.5 

603708 CH Equity JIAJIAYUE GROUP CO LTD-A 42,088 38.3 

071840 KS Equity LOTTE HIMART CO LTD 39,275 12.2 

5903 TT Equity TAIWAN FAMILYMART CO LTD 30,921 26.8 

COM7 TB Equity COM7 PCL 15,478 31.9 

1700 HK Equity SPRINGLAND INTERNATIONAL HOL 13,099 11.1 

600361 CH Equity BEIJING HUALIAN HYPERMARKE-A 12,037 32.1 

TELE IJ Equity TIPHONE MOBILE INDONESIA TBK 10,174 14.6 

2450 TT Equity SENAO INTERNATIONAL CO LTD 10,103 15.1 

SEM MK Equity 7-ELEVEN MALAYSIA HOLDINGS B 9,895 33.9 

CARG SL Equity CARGILLS (CEYLON) PLC 7,375 15.4 

FRT VN Equity FPT DIGITAL RETAIL JSC 6,147 21.9 

6281 TT Equity E-LIFE MALL CORPORATION 4,967 13.7 

MIDI IJ Equity MIDI UTAMA INDONESIA TBK PT 4,725 27.4 

MRSGI PM Equity METRO RETAIL STORES GROUP 4,447 10.5 

2430 TT Equity TSANN KUEN ENTERPRISE CO LTD 3,123 12.2 

Average PER (weighted by market cap)  20.3 

MWG VN Equity MOBILE WORLD INVESTMENT CORP 34,291 13.5 
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MWG FINANCIALS MODEL Price (VND): 109,000 Target (VND): 120,071 
Mkt cap 

(VND bn): 
35,195 

(VND bn except where stated) 2015  2016 2017 2018F 2019F 2020F 

Total Net Sales 25,253 44,613 66,340 86,154 101,120 120,385 

Sales growth (%) 60.3% 76.7% 48.7% 29.9% 17.4% 19.1% 

TGDD chain 20,758 30,655 34,708 37,397 40,014 42,815 

DMX chain 4,495 13,709 30,245 43,902 52,683 61,639 

BHX chain - 249 1,387 4,856 8,423 15,931 

CoGS ex-dep'n 21,133 37,013 54,508 70,751 83,028 98,806 

Selling expenses 2,351 4,288 7,017 9,285 10,999 13,215 

G&A expenses 249 935 1,345 1,834 2,152 2,562 

Financial revenues  80 134 215 215 215 215 

Financial expenses  2 0 1 1 2 2 

EBITDA 1,597 2,511 3,683 4,498 5,154 6,015 

EBITDA margin (%) 6.3% 5.6% 5.6% 5.2% 5.1% 5.0% 

Depreciation 197 387 690 931 1,033 1,138 

Operating profit 1,400 2,125 2,993 3,568 4,121 4,877 

Operating profit margin (%) 5.5% 4.8% 4.5% 4.1% 4.1% 4.1% 

Other profits/losses 23 (1) 14 - - - 

Profits/Losses from associates  - - - - - - 

Net interest expense 38 118 198 230 158 67 

as % of avg net debt 3.6% 4.3% 5.5% 8.1% 11.1% -11.7% 

Interest cover (x) 36.9 18.0 15.1 15.5 26.2 73.2 

Tax 310 428 602 668 793 962 

Effective tax rate (%) 22.8% 21.3% 21.5% 20.0% 20.0% 20.0% 

Minority interest 4 1 1 1 2 2 

Attributable net profit 1,072 1,577 2,206 2,669 3,169 3,846 

Cash earnings 1,269 1,964 2,895 3,599 4,202 4,984 

Total number of shares  146,889,000 153,951,000 316,990,000 323,170,000 323,170,000 323,170,000 

EPS (VND) (after treasury shares) 7,274 10,249 7,155 8,264 9,812 11,911 

Bonus factor (x) 0.50 0.50 1.00 1.00 1.00 1.00 

Adjusted EPS (VND) 3,639 5,127 7,155 8,264 9,812 11,911 

EPS growth (%) 53.5% 40.9% 39.6% 15.5% 18.7% 21.4% 
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KEY CASHFLOW AND BS 
ITEMS  

2015  2016 2017 2018F 2019F 2020F 

Increase in working capital 1,652 1,718 148 832 960 944 

Capex 587 1,278 2,065 723 434 781 

Change in investment in affiliates 0 0 0 0 0 0 

Other cashflow items -329 -831 -143 -434 -469 -349 

Free cash flow -1,299 -1,862 539 1,610 2,339 2,911 

Share issues  -2 0 92 576 0 0 

Dividends paid 2 220 232 485 646 646 

Increase in net debt 1,303 2,083 -400 -1,702 -1,693 -2,265 

Net debt, end of year  1,709 3,792 3,393 1,691 -2 -2,267 

Shareholders' equity 2,482 3,839 5,906 8,667 11,189 14,389 

BVPS (VND) 16,922 24,945 19,157 26,837 34,647 44,556 

Net debt / equity (%) 68.9% 98.8% 57.4% 19.5% 0.0% -15.8% 

Net debt / EBITDA (x) 1.1 1.5 0.9 0.4 0.0 -0.4 

Total assets 7,266 14,854 22,823 23,881 24,711 25,646 

 

 

KEY RETURN AND 
VALUATION RATIOS 

2015  2016 2017 2018F 2019F 2020F 

ROE (%) 54.2% 49.9% 45.3% 36.6% 31.9% 30.1% 

ROA (%) 20.1% 14.3% 11.7% 11.4% 13.0% 15.3% 

ROIC (%) 36.3% 28.3% 27.9% 29.0% 30.6% 33.5% 

WACC (%) 10.0% 9.2% 11.1% 13.7% 15.0% 15.0% 

EVA (%) 26.3% 19.0% 16.8% 15.3% 15.6% 18.5% 

PER (x) 30.0 21.3 15.2 13.2 11.1 9.2 

EV/EBITDA (x) 23.2 14.7 10.0 8.2 7.2 6.2 

EV/FCF (x) -28.5 -19.9 68.6 23.0 15.8 12.7 

PBR (x) 6.4 4.4 5.7 4.1 3.1 2.4 

PSR (x) 1.3 0.8 0.5 0.4 0.3 0.3 

EV/sales (x) 1.5 0.8 0.6 0.4 0.4 0.3 

PEG (x, 3 yr prospective) 0.7 0.7 0.6 0.7 0.6 0.5 

Dividend yield (%) 0.0% 1.4% 1.4% 1.4% 1.8% 1.8% 
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CONTACTS 

Ho Chi Minh City Head Office 
41, Mac Dinh Chi, Dist. 1, Ho Chi Minh City 
Tel: (+84 28) 3823 4159 
Fax: (+84 28) 3823 5060 
 

Hanoi Office 
10 Phan Chu Trinh, HoanKiem Dist., Ha Noi 
Tel: (+84 4) 3942 9395 
Fax: (+84 4)3942 9407 
 

RESEARCH DEPARMENT 
 

Manager – Fundamental Analysis 
Giao Nguyen 
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giaonbt@acbs.com.vn 
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Chi Luong 
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INSTITUTIONAL CLIENT DIVISION 
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Manager - Trading 
Hanh Huynh  
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Senior Associate 
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DISCLAIMER 
 

Our Recommendation System 
 

BUY:where we believe prospective 12 month VND total return (including dividends) will be 15% or more. 

HOLD:where we believe it will be -15% to 15%. 

SELL:where we believe it will be lower than -15%. 
 

Analyst Certification(s) 
 

We, the author(s) of this report, hereby certify (1) that the views expressed in this research report accurately reflect our personal views about 
any or all of the subject securities or issuers referred to in this research report and (2) no part of our compensation was, is, or will be directly 
or indirectly related to the specific recommendations or views expressed in this research report. 
 

Important Disclosures 
 

ACBS and/or an affiliate thereof (hereby collectively called ACBS) did or may seek to do business with companies covered in this report as its 
routine business. ACBS's proprietary trading accounts may have a position in such companies’ securities. As a result, the investor should be 
aware that ACBS may have a conflict of interest from time to time.  
ACBS produces a variety of research products including, but not limited to, fundamental analysis, equity-linked analysis, quantitative 
analysis, and trade ideas. Recommendations contained in one type of research product may differ from recommendations contained in other 
types of research products, whether as a result of differing time horizons, methodologies, or otherwise. 
 

Disclaimer 
 

This report is provided for information purposes only. ACBS makes no express or implied warranties, and expressly disclaims all warranties 
of merchantability or fitness for a particular purpose or use with respect to any data included in this report. ACBS will not treat unauthorized 
recipients of this report as its clients. Prices shown (if any) are indicative and ACBS is not offering to buy or sell or soliciting offers to buy or 
sell any financial instrument. Without limiting any of the foregoing and to the extent permitted by law, in no event shall ACBS, nor any 
affiliate, nor any of their respective officers, directors, partners, or employees have any liability for (a) any special, punitive, indirect, or 
consequential damages; or (b) any lost profits, lost revenue, loss of anticipated savings or loss of opportunity or other financial loss, 
even if notified of the possibility of such damages, arising from any use of this report or its contents. Other than disclosures relating to 
ACBS, the information contained in this report has been obtained from sources that ACBS believes to be reliable, but ACBS does not 
represent or warrant that it is accurate or complete. The views in this report are subject to change, and ACBS has no obligation to update its 
opinions or the information in this report. 
Some parts of this report reflect the assumptions, views and analytical methods of the analysts who prepared them, and ACBS is not 
responsible for any error of their works and assumptions. ACBS may have issued, and may in the future issue, other reports that are 
inconsistent with, and reach different conclusions from, the information presented in this report.  
The analyst recommendations in this report reflect solely and exclusively those of the author(s), and such opinions were prepared 
independently of any other interests, including those of ACBS. This report does not constitute personal investment advice or take into 
account the individual financial circumstances or objectives of the investors who receive it. The securities discussed herein may not be 
suitable for all investors. ACBS recommends that investors independently evaluate each issuer, securities or instrument discussed herein 
and consult any independent advisors they believe necessary. The value of and income from any investment may fluctuate from day to day 
as a result of changes in relevant economic markets (including changes in market liquidity). The information herein is not intended to predict 
actual results, which may differ substantially from those reflected. Past performance is not necessarily indicative of future results.  
This report may not be distributed to the public media or used by the public media without prior written consent of ACBS. Otherwise it 
will be considered as illegal. The breacher shall compensate fully to ACBS any loss or damage which arises from such breach (if any). 
In the event that the distribution and/or receipt of this report is prohibited by the investor’s jurisdiction, the investor shall dismiss this report 
immediately otherwise it will be at his/her own risks. 
ACBS does not provide tax advice and nothing contained herein should be construed to be tax advice. Accordingly, the investors should seek 
advice based on their particular circumstances from an independent tax advisor. This report may contain links to third-party websites. ACBS 
is not responsible for the content of any third-party website or any linked content contained in a third-party website. Content contained on 
such third-party websites is not part of this report and is not incorporated by reference into this report. The inclusion of a link in this report 
does not imply any endorsement by ACBS. Access to any third-party website is at the investor’s own risks, and the investor should always 
review the terms and privacy policies at third-party websites before submitting any personal information to them. ACBS is not responsible 
for such terms and privacy policies and expressly disclaims any liability for them. 
© Copyright ACBS (2018).All rights reserved. No part of this report may be reproduced in any manner without the prior written 
permission of ACBS. 
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