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Investor Call i Update
1Q2022 Business Results
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N I DUNG CH&NH 25
AGENDA

KeT QU KINH DOANH T NG QUAN Q1/2022
REVI EW COMPANYO0OS BUSI NESS RESULTS I N

| . CxP NHxT KeT QUYU Su B, THCNG 4
PRELIMINARY PERFORMANCE IN APRIL 2022



T°" NG QUAN KeT QU

KI NH DOAN&®
"

REVI EW COMPANYO®6S BUSI NESS RESULTS |
DOANH THU THUBN NET REVENUE
tLng (VND bn)
/o 8°l° \ 4
30.828 Hoan thanh 30,828 2022 Net revenue
kJ] hoUch target of
doanh thu 2022 VND 140,000 billion
la 140.000t L™ n g was completed
Q1-2021 Q1-2022 1Q2021 1Q2022
. ............................................................................................ .. . ................................................................................................ ..
S NHUxN SAU THUs:s NET PROFIT AFTER TAX
tL* Dy (VND bn)
Hoan thanh
1.339 . 2022 NPAT
EN”ST ;oglq o o target of
R o, an VND 6,350 billion
la6.350t L= ng was completed
Q1-2021 Q1-2022 1Q2021 1Q2022




T° NG QUAN KeT QU4 KI NH DOAN kg
REVI EW COMPANYOS BUSI NESS RESULT S

Cy Cru DOANH THU REVENUE BREAKDOWN
THEO CHU, | BY CHAIN

Vong ngoai: Q1-2022 Outer circle: 1Q2022
Vong trong: Q1-2021 Inner circle: 1Q2021

=T GDn#n MX =BHX - Khéac s TGDD =»DMX =BHX = Others



T° NG QUAN KeT QU4 KI NH DOAN kg
REVI EW COMPANYOS BUSI NESS RESULT S

Cdy Cru DOANH THU REVENUE BREAKDOWN
THEO S4N PHfM KI NH DOABYCATEGORY

Vong ngoai: Q1-2022 Outer circle: 1Q2022
Vong trong: Q1-2021 Inner circle: 1Q2021
5,8%

1
5,1%

19,3% 43,6% 43.6%
40.6% 40.6%
Nh-m s[n phXm Li " n thoUi, MTE Phones, tablets, laptops & accessories

Nh-m s[n phXm Li n m§y Consumer electronics
Nh-m th, ¢ phXm t<€hi s " ng v~ F Fresh foods and FMCGs
Khac Others



KQKD QUAh | NRFKBDRAO0 Z2 n MX o
BUSINESS RESULTS IN 1Q2022 17 TGDD & DMX

A Cé L, nig. ttntgr € chinh ¢, & h u TGDD/DMX trong Q1/2022 l&: (i) t £ ntgr €° ng
doanhthuc_, a &angc |, (i)l - ngppt .cacc &angm, im .

Main drivers of T GD D/ D MXYosales growth in Q1 2022 were: (i) SSSG, (ii) sales contribution
from new stores.

A GFn80% s ¢  &ang t L ntgém trong Q1/2022 so v, iQ1/2021 14 n MXSupermini va
Topzone.

Approximately 80% of the new stores added in Q1 2022 were DMX Supermini and Topzone.

TGDrRN MX Q1-2022 TGDD + DMX 1Q2022

T  nsgc hang 3.091 Total store-countby 3,091

cuki (+629c hangm’ m, )i  the end of March (+629 new points of sales)
Tt ntgr €' doagh  21% YoY revenue growth  21%

thu sv. cung k 8

Tt ntgr €' doagh  +9% SSSG +9%

SN

thuc hangc |
Bién LNG ~22% Gross margin ~22%



KQKD QUh | NRFKBDRAO0 Z2 n MX o
BUSINESS RESULTS IN 1Q2022 17 TGDD & DMX

A HF i JJjedac nganh hangchinh L Qu t ng € haic h s 'ngodili ‘tn
Most of the main categories recorded double-digit YoY sales growth, except for electronics.

A Kénh online L - ngpp 19% trongt ~ ndganh thu T GD wa n MXquy 1/2022 (so v . 9% trong
Q1/2021)vat £t ntg € 1MtPov Qoanhthusov . é¢ungk 8

Online transactions were accounted for 19% of the aggregate sales of TGDD and DMX in 1Q2022
(compared to the penetration of 9% in 1Q2021) and surged 147% YoY growth.

0 n MXSupermini: 874c  hangc u thang 3 0 DMX Supermini: 874 stores by Mar-end

V Tt ntgr € snecgng k 8+107% V YoY sales growth: +107%
V. n- ngpptrongt  mapnhs ‘c, GDn V Contribution in the totals sales of TGDD
van MX9% (sov , 5% trong Q1/2021). and DMX: 9% (vs. 5% in Q1 2021).
o Topzone:29c¢ hangc u thang3 o Topzone: 29 stores by Mar-end
V n- ngpptrongt  mganhs 'c, AGDn V Contribution in the totals sales of TGDD

van MX2% (sov , 0% trong Q1/2021). and DMX: 2% (vs. 0% in Q1 2021).




KQKD QUHRh | NBWXK 2022 o
BUSINESS RESULTS IN 1Q2022 1T BHX

A S c¢nuaval € ikivaich hang L /] muas durhang ngay t UBHX trong quy 1/2022 ¢ h €quay
| i ct r €Ll ¢ bung phatd  cCovid vao quy 1/2021 n h €nlg«c6é ¢ ['ti hi sorv, § h™ i
Li Wm im ¢ & rl Wiy 4/2021.

Purchasing power of consumers and daily foot traffic of BHX stores in 1Q2022 had not returned to
the pre-Covid outbreaks level in 1Q2022 but showed improvements after the re-
opening/normalization.

o Ttngr € thg nt mQ1/2022 so v, | |0 YoY growth (Q1 2022 vs. Q1 2021 i
Q1/2021 (t r €L ¢ bung phatd "~ & h pre-Covid outbreaks):

V T  ndganh thu: +2% V Total revenue: +2%
V ST h+€ hagghdatiéut h +3% V Sales volume: +3%
V S| €’hdal h trung binh/ngay: -15% V Traffic (average bills per day): -15%
V Doanhthu TB/c  hang/ngay: -16% V Average daily sales per store: -16%
o Ttnygr € thgo quy, Q1/2022 so v, i | 0o QoQ growth (Q1 2022 vs. Q4 2021 |
Q4/2021 (saukhim' ¢ ) after re-opening/normalization):

V T ndganh thu: +8%

V ST h € hagghdatiéut h +18%

V S | €’hdal h trung binh/ngay: +24%
V Doanhthu TB/c  hang/ngay: +12%

Total revenue: +8%

Sales volume: +18%

Traffic (number of bills per day): +24%
Average daily sales per store: +12%

< <K<




KQKD QUHR | NBWXK 2022 o
BUSINESS RESULTS IN 1Q2022 1T BHX

A V. imm_ ctrungbinh1t L™ ng #&ang/thang, BHX L a nlgc h u minimart c6 doanh thu trén
m, i &ang cao n h Hrong quy 1/2022.

With the average sales of 1 billion VND/store/month, BHX has been the minimart chain with the
highest revenue per store in 1Q2022.

A 50%trongt " nsgc &anghi trdianad EBITd€hnvg doanhs ™™ nl  rkbho [ hat

L™ nag &ang/thang va m_ cEBIT trung binh k h o [ 6%¢7%. Trong s " nay, 95% lac &ang
cot h'gianh o @t ntg.12thangt rlén.

50% of the total stores have positive EBIT with stable sales of ~VND1.2 bn/store/month and an
average EBIT of 6%-7%. Of which, 95% have at least 12 months in operation.

A Keénh online L - ngdp trén 3% trong t ~ ndganh thu BHX quy 1/2022 vat t nigr € %P v Q
doanhthusov B c¢ungk 8

Online transactions made up over 3% of B H X ol sales in 1Q2022 and recorded 12% YoY growth.

Q12022 102022

T  nsgc hang 2.127 Total store-count by 2,127
cukig (+360c ~ hangm’ m, )i the end of March (+360 new points of sales)
Tt ntgr € doagh  -13% SSSG -13%

thuc hangc |
Bién LNG ~25% Gross margin ~25%



CxP NHxT KeT QU4 Suw B, THCNG¥
PRELIMINARY PERFORMANCE IN APRIL 2022

o Doanhthut hu§ n MWG: 0 Net consolidated revenue of MWG:

V T4/2022:11,4ngant (+19% sv.cungk 8 V In April: VND11.4 trillion (+19% YoY).

V LT ¥k fJ479ngant (+18% sv.cung k V  4M2022: VND47.9 trillion (+18% YoY).
o Doanhthuonlinec , MIWG: 0 Online revenue of MWG:

V T4/2022:1,5ngant (+178% sv. cung k B V In April: VND1.5 trillion (+178% YoY)

V L1 k]7,5ngant (+145% sv. cung k B V 4M2022: VND7.5 trillion (+145% YoY)

o TGDwan MXL - nggp h h®ngant trong 0 TGDD and DMX contributed over VNDO trillion in
thang 4 (+22% sv. cung k 8 Cu " thang 4, April (+22% YoY). By the end of April, DMS had
nMSc6 901 ¢ dang (+27 ¢ dang m, i 901 points of sales (+27 new stores in this
trong thang) va Topzone c6 35 ¢ &ang (+6 month) and Topzone had 35 stores (+6 new
c hang m, trong thang). stores in this month).

o BHX mangv @ f 2,2 ngant trong thang 4 | | 0 BHX generated nearly VND2.2 trillion in April
(+2% sv. cung k B Doanh thu TB 1 ¢ &ang (+2% YoY). Average monthly sales per store
BHX LUbhhmt L™ n@HX L «thay L reached over VND1bn. BHX changed new layout
layoutm, h h A00 ¢~ hang trong thang 4. for more than 450 stores in this month.

o AnKhang cé 250 nhat h uc¢ «'théng 4 (+41 | | o An Khang had 250 pharmacies by April-end (+41
i Wadin m, )i Doanh s "I | ky/g bIB,7 | §£|n new stores in this month). YTD sales was 3.7

cung k 8Doanh thu trung binh m, hhat hu/ times compared to that in 4M2021. Average
I «h o Wt ntgn thang la 700-800t r ithang sales per store in full-month operation was
' “vi, mdhinh L, k& dvd 400-500t r ithang VND700-800mn/month/stand-alone store and

L “vi, mdé hinhbénc Y nch hang BHX. VND400-500mn/month/store next to BHX.
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HCNH 4&NH C. A HENG BHX LAYOU T

PI CTURES OF

BHX86S NEW STORE LAYOUT
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HCNH 4NH C. A HéNG BHX LAY OU Lz
PICTURES OF BHX0S NEW STORE LAYOUT
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