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I. KԑT QUӵ KINH DOANH T֠NG QUAN Q1/2022

REVIEW COMPANYôS BUSINESS RESULTS IN 1Q2022

II.      CӿP NHӿT KԑT QUӵ Sҹ B֤ THĆNG 4/2022

PRELIMINARY PERFORMANCE IN APRIL 2022 

N֤I DUNG CHĉNH 
AGENDA



30.828

DOANH THU THUӹN                           
(tĽׁ֟ng)

Q1-2021 Q1-2022

Q1-2021 Q1-2022

L I֮ NHUӿN SAU THUԑ  
(tĽׁ֟ng)

1.339

36.467

1.445

Hoàn thành 

kԒ hoӴch

doanh thu 2022 

là 140.000 tĽׁ֟ng

26%

23%

Hoàn thành 

kԒ hoӴch

LNST 2021 

là 6.350 tĽׁ֟ng
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T֠NG QUAN KԑT QUӵ KINH DOANH QUħ I NŀM 2022
REVIEW COMPANYôS BUSINESS RESULTS IN 1Q2022

30,828

NET REVENUE
(VND bn)

1Q2021 1Q2022

36,467

NET PROFIT AFTER TAX
(VND bn)

1Q2021 1Q2022

1,339
1,445

26%

23%

2022 Net revenue 

target of 

VND 140,000 billion 

was completed

2022 NPAT 

target of 

VND 6,350 billion 

was completed



26.7%

53.7%

19.3%

0.3% 27.4%

54.9%

16.6%

1.1%

TGDD DMX BHX Others

26,7%

53,7%

19,3%

0,3% 27,4%

54,9%

16,6%

1,1%

TGDņ ņMX BHX Khác
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CҹCӷU DOANH THU                                 

THEO CHU֢I

Vòng ngoài: Q1-2022

Vòng trong: Q1-2021

T֠NG QUAN KԑT QUӵ KINH DOANH QUħ I NŀM 2022
REVIEW COMPANYôS BUSINESS RESULTS IN 1Q2022

REVENUE BREAKDOWN 

BY CHAIN

Outer circle: 1Q2022

Inner circle: 1Q2021



40.6%

35.0%

19.3%

5.1%

43.6%

34.0%

16.6%

5.8%

Phones, tablets, laptops & accessories

Consumer electronics

Fresh foods and FMCGs

Others

40,6%

35,0%

19,3%

5,1%

43,6%

34,0%

16,6%

5,8%

Nh·m sӶn phӼm Ľi֓n thoӴi, MTB, MTXT, phֱ ki֓n, Ľ֟ng h֟

Nh·m sӶn phӼm Ľi֓n m§y

Nh·m thֽc phӼm tҼҺi s֝ng v¨ FMCGs

Khác
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CҹCӷU DOANH THU                                 

THEO SӵN PHӻM KINH DOANH

T֠NG QUAN KԑT QUӵ KINH DOANH QUħ I NŀM 2022
REVIEW COMPANYôS BUSINESS RESULTS IN 1Q2022

Vòng ngoài: Q1-2022

Vòng trong: Q1-2021

Outer circle: 1Q2022

Inner circle: 1Q2021

REVENUE BREAKDOWN 

BY CATEGORY
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TGDņ+ ņMX Q1-2022

T֡ngs cֹ֝ahàng

cu֝ikȢ

3.091 

(+629 cֹahàng m m֧֫i)

TŁngtrҼ֫ngdoanh

thu sv. cùng kȢ

21%

TŁngtrҼ֫ngdoanh

thu cֹahàng cȈ

+9%

Biên LNG ~22%

TGDD + DMX 1Q2022

Total store-count by 

the end of March

3,091 

(+629 new points of sales)

YoY revenue growth 21%

SSSG +9%

Gross margin ~22%

Á Các Ľ֥nglֽctŁngtrҼ֫ngchính cֳachu֣iTGDD/DMX trong Q1/2022 là: (i) tŁngtrҼ֫ng

doanh thu cֳacֹahàng cȈ, (ii) Ľ·nggóp t cַác cֹahàng m֧im .֫

Main drivers of TGDD/DMXôsYoY sales growth in Q1 2022 were: (i) SSSG, (ii) sales contribution

from new stores.

Á GӺn80% s cֹ֝ahàng tŁngthêm trong Q1/2022 so v֧iQ1/2021 là ņMXSupermini và

Topzone.

Approximately 80% of the new stores added in Q1 2022 were DMX Supermini and Topzone.

KQKD QUħ I NŀM 2022 ïTGDņ & ņMX
BUSINESS RESULTS IN 1Q2022 ïTGDD & DMX



7

o ņMXSupermini: 874 cֹahàng cu֝itháng 3

V TŁngtrҼ֫ngsv cùng kȢ: +107%

V ņ·nggóp trong t֡ngdoanh s cֳ֝aTGDņ

và ņMX: 9% (so v֧i5% trong Q1/2021).

o Topzone: 29 cֹahàng cu֝itháng 3

V ņ·nggóp trong t֡ngdoanh s cֳ֝aTGDņ

và ņMX: 2% (so v֧i0% trong Q1/2021).

o DMX Supermini: 874 stores by Mar-end

V YoY sales growth: +107%

V Contribution in the totals sales of TGDD

and DMX: 9% (vs. 5% in Q1 2021).

o Topzone: 29 stores by Mar-end

V Contribution in the totals sales of TGDD

and DMX: 2% (vs. 0% in Q1 2021).

Á HӺuhԒtcác ngành hàng chính ĽԚutŁngtrҼ֫nghai chsֻ ,֝ ngoӴitrĽַi֓nt.ֹ

Most of the main categories recorded double-digit YoY sales growth, except for electronics.

Á Kênh online Ľ·nggóp 19% trong t֡ngdoanh thu TGDņvà ņMXquý 1/2022 (so v֧i9% trong

Q1/2021) và tŁngtrҼ֫ng147% vԚdoanh thu so v֧icùng kȢ.

Online transactions were accounted for 19% of the aggregate sales of TGDD and DMX in 1Q2022

(compared to the penetration of 9% in 1Q2021) and surged 147% YoY growth.

KQKD QUħ I NŀM 2022 ïTGDņ & ņMX
BUSINESS RESULTS IN 1Q2022 ïTGDD & DMX
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o TŁngtrҼ֫ngtheo nŁm, Q1/2022 so v֧i

Q1/2021 (trҼ֧cĽ֯tbùng phát d֗ch):

V T֡ngdoanh thu: +2%

V SӶnlҼ֯nghàng hóa tiêu thֱ: +3%

V S l֝Ҽ֯thóa ĽҺntrung bình/ngày: -15%

V Doanh thu TB/cֹahàng/ngày: -16%

o TŁngtrҼ֫ngtheo quý, Q1/2022 so v֧i

Q4/2021 (sau khi m֫cֹa):

V T֡ngdoanh thu: +8%

V SӶnlҼ֯nghàng hóa tiêu thֱ: +18%

V S l֝Ҽ֯thóa ĽҺntrung bình/ngày: +24%

V Doanh thu TB/cֹahàng/ngày: +12%

o YoY growth (Q1 2022 vs. Q1 2021 ï

pre-Covid outbreaks):

V Total revenue: +2%

V Sales volume: +3%

V Traffic (average bills per day): -15%

V Average daily sales per store: -16%

o QoQ growth (Q1 2022 vs. Q4 2021 ï

after re-opening/normalization):

V Total revenue: +8%

V Sales volume: +18%

V Traffic (number of bills per day): +24%

V Average daily sales per store: +12%

Á Sֵcmua và lҼ֯ngkhách hàng ĽԒnmua sԂmhàng ngày tӴiBHX trong quý 1/2022 chҼaquay

lӴimֵctrҼ֧cĽ֯tbùng phát d֗chCovid vào quý 1/2021 nhҼngĽ«có cӶithi֓nso v֧ith֩i

ĽiԜmm֧im֫cֹatrl֫Ӵiquý 4/2021.

Purchasing power of consumers and daily foot traffic of BHX stores in 1Q2022 had not returned to

the pre-Covid outbreaks level in 1Q2022 but showed improvements after the re-

opening/normalization.

KQKD QUħ I NŀM 2022 ïBHX
BUSINESS RESULTS IN 1Q2022 ïBHX
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BHX Q1-2022

T֡ngs cֹ֝ahàng

cu֝ikȢ

2.127

(+360 cֹahàng m m֧֫i)

TŁngtrҼ֫ngdoanh

thu cֹahàng cȈ

-13%

Biên LNG ~25%

BHX 1Q2022

Total store-count by 

the end  of March

2,127 

(+360 new points of sales)

SSSG -13%

Gross margin ~25%

Á V֧imֵctrung bình 1 tĽׁ֟ng/cֹahàng/tháng, BHX Ľanglà chu֣iminimart có doanh thu trên

m֣icֹahàng cao nhӸttrong quý 1/2022.

With the average sales of 1 billion VND/store/month, BHX has been the minimart chain with the

highest revenue per store in 1Q2022.

Á 50% trong t֡ngs cֹ֝ahàng hi֓ntӴiĽangcó EBIT dҼҺngv֧idoanh s֝֡ nĽ֗nhkhoӶng1,2 tׁ

Ľ֟ng/cֹahàng/tháng và mֵcEBIT trung bình khoӶng6%-7%. Trong s n֝ày, 95% là cֹahàng

có th֩igian hoӴtĽ֥ngt 1ַ2 tháng tr֫lên.

50% of the total stores have positive EBIT with stable sales of ~VND1.2 bn/store/month and an

average EBIT of 6%-7%. Of which, 95% have at least 12 months in operation.

Á Kênh online Ľ·nggóp trên 3% trong t֡ngdoanh thu BHX quý 1/2022 và tŁngtrҼ֫ng12% vԚ

doanh thu so v֧icùng kȢ.

Online transactions made up over 3% of BHXôstotal sales in 1Q2022 and recorded 12% YoY growth.

KQKD QUħ I NŀM 2022 ïBHX
BUSINESS RESULTS IN 1Q2022 ïBHX



CӿP NHӿT KԑT QUӵ Sҹ B֤ THĆNG 4/2022
PRELIMINARY PERFORMANCE IN APRIL 2022

o Doanh thu thuӺncֳaMWG:

V T4/2022: 11,4 ngàn t (ׁ+19% sv. cùng kȢ)

V LȈykԒ: 47,9 ngàn t (ׁ+18% sv. cùng kȢ)

o Doanh thu online cֳaMWG:

V T4/2022: 1,5 ngàn t(ׁ+178% sv. cùng kȢ)

V LȈykԒ: 7,5 ngàn t(ׁ+145% sv. cùng kȢ)

o TGDņvà ņMXĽ·nggóp hҺn9 ngàn ttׁrong

tháng 4 (+22% sv. cùng kȢ). Cu֝itháng 4,

ņMScó 901 cֹahàng (+27 cֹahàng m֧i

trong tháng) và Topzone có 35 cֹahàng (+6

cֹahàng m֧itrong tháng).

o BHX mang vԚgӺn2,2 ngàn t tׁrong tháng 4

(+2% sv. cùng kȢ). Doanh thu TB 1 cֹahàng

BHX ĽӴthҺn1 t Ľׁ֟ng. BHX Ľ«thay Ľ֡i

layout m֧ihҺn400 cֹahàng trong tháng 4.

o An Khang có 250 nhà thu֝ccu֝itháng 4 (+41

ĽiԜmbán m֧i). Doanh s l֝ȈykԒgӸp3,7 lӺn

cùng kȢ. Doanh thu trung bình m֣inhà thu֝c

Ľ«hoӴtĽ֥ngtròn tháng là 700-800 tri֓u/tháng

Ľ֝iv֧imô hình Ľ֥clԀpvà 400-500 tri֓u/tháng

Ľ֝iv֧imô hình bên cӴnhcֹahàng BHX.

o Net consolidated revenue of MWG:

V In April: VND11.4 trillion (+19% YoY).

V 4M2022: VND47.9 trillion (+18% YoY).

o Online revenue of MWG:

V In April: VND1.5 trillion (+178% YoY)

V 4M2022: VND7.5 trillion (+145% YoY)

o TGDD and DMX contributed over VND9 trillion in

April (+22% YoY). By the end of April, DMS had

901 points of sales (+27 new stores in this

month) and Topzone had 35 stores (+6 new

stores in this month).

o BHX generated nearly VND2.2 trillion in April

(+2% YoY). Average monthly sales per store

reached over VND1bn. BHX changed new layout

for more than 450 stores in this month.

o An Khang had 250 pharmacies by April-end (+41

new stores in this month). YTD sales was 3.7

times compared to that in 4M2021. Average

sales per store in full-month operation was

VND700-800mn/month/stand-alone store and

VND400-500mn/month/store next to BHX.
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HČNH ӵNH CָA HêNG BHX LAYOUT M֦I
PICTURES OF BHXôS NEW STORE LAYOUT
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HČNH ӵNH CָA HêNG BHX LAYOUT M֦I
PICTURES OF BHXôS NEW STORE LAYOUT


