CONGTYCOPHAN ‘
DAU TU THE GIGI DI BONG

Mobile World Investment Corporation

HOP NDT -
Téng két KQKD Quy 2/2023
Earnings Call 2Q2023

Thang 8/ Aug 2023




NOI DUNG /

AGENDA

KET QUA KINH DOANH TONG QUAN 6 THANG DAU
01 REVIEW MWG'S BUSINESS RESULTS IN TH2023

sUC KHOE TAI CHIiNH
02 FINANCIAL HEALTH

CAP NHAT TINH HINH KD THANG 7 VA CAC HANH D
PRELIM-PERFORMANCE IN JULY AND BIG ACTIONS |




;.'-'::' TONG QUAN KQKD 6 THANG DAU NAM 2023/ MWG'S BUSINESS RESULTS IN 1H2023

— Doanh thu thuan (Ty dong)
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Hoan thanh
70.804 56.570 ké hoach
doanh thu
2023 1a 135.000
ty déng
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_ Lgi nhuan sau thué (Ty dong)
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Kinh doanh Online

Doanh thu TH23 dat 8.200 ty déng,
giam 20% sv. cung ky,
chiém 14.5% tong doanh thu cia MWG

— Net revenue (VND billion)

~2oo/o
2023 Net
revenue target
70.804 56570 of VND135,000
’ ! billion was
completed
oM22 6M23

_ Net profit after tax (VND billion)
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2023 NPAT
target of
VND4,200
2576 29 billion was
completed
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Online Sales

Total online revenue reached VNDS8,200
billion, decreased 20% YoY, and

‘ accounted for 14.5% of total revenue




:.'-'::' TONG QUAN KQKD 6 THANG DAU NAM 2023/ MWG'S BUSINESS RESULTS IN 1H2023

CO CAU DOANH THU THEO CHUOI CG CAU DOANH THU THEO SAN PHAM KINH DOANH
Khac, 2.3%
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thiét bj di (*) Khdc: sim, thé, dich wu,
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34.2% me va bé...
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DOANH THU/ REVENUE

41.540 ty d6ng trong 6 thang 2023/ VND41,570 billion in 1H-23
Doanh thu quy 2 tdng 8% so v3i quy 1/ Sales in Q2 rose 8%QoQ

PDONG GOP/ CONTRIBUTION

73,5% tong doanh thu MWG / 73.5% of MWC's total revenue

KENH ONLINE/ ONLINE SALES

7,8 ngan ty déng doanh thu/ VND7.8 trillion in revenue

} KQKD QUY 2 VA 6 THANG DAU NAM 2023 - thegioididong.com va Pién May Xanh
BUSINESS RESULTS IN Q2 AND 1H2023 — thegioididong.com and Dien May Xanh

Dién giai Q1.23 Q2.23
Téng sé clia hang cudi ky 3479 3464
Tang trudng Dthu sv CK -34% -20%
Tang trudng Dthu cda hang cl -37% -23%
BLN goép 17% 16%
Ty trong DT online 17% 20%
boéng gép cua BMS 1% 10%
Pong gép cua Topzone 4% 3%
Description Q1.23 Q2.23
Total store-count 3479 3464
YoVY growth of total revenue -34% -20%
SSSG -37% -23%
Gross margin 17% 16%
Online penetration 17% 20%

Sales contribution of DMS

1%

10%

Sales contribution of Topzone

4%

3%




KQKD QUY 2 VA 6 THANG DAU NAM 2023 - thegioididong.com va Pién May Xanh
BUSINESS RESULTS IN Q2 AND 1H2023 — thegioididong.com and Dien May Xanh

Tang truédng nganh hang Mang Iudi cua hang
Growth by main products Store network

m=  Tang trudng Am/ Negative YoY growth ?;:/L
(o]
MAY TiNH XACH TAY/ BMX
=—— Laptops
top PMM
E DIEN THOAI/ 7 PIEN TU/ 39%
Mobile Phones ——

Electronics

I DIEN LANH | ] GIA DUNG/
[0 (tru may lanhy _ ciapur
White goods Mmall appliances

(except air cons)

= Tang trudng Ducng/ Positive YoY growth

% MAY LANH/ Air-cons



} KQKD QUY 2 VA 6 THANG DAU NAM 2023 - Bach Héa Xanh
R/ BUSINESS RESULTS IN Q2 AND T1H2023 — Bach Hoa Xanh

DOANH THU / REVENUE

\ o BHX
13.670 ty déng trong 6 thang 2023 / VND 13,670 billion in 1H-23 Dién giai Q23 Q223
Doanh thu quy 2 tang 15% so v&i quy 1/ Sales in Q2 rose 15%QoQ Tong s6 clia hang cudi ky 1710 1706
Tang trudng Dthu sv CK 5% 7%
Tang trudng Dthu clda hang cl 16% 21%
BLN gbp 26% 26%
@ DONG GOP/ CONTRIBUTION Ty trong online/téng DT 3,5% 3,0%
24,2% t5ng doanh thu MWG/ 24.2% of MWG's total revenue
BHX
Description Q1.23 Q2.23
Total store-count 1710 1706
YoY growth of total revenue 5% 7%
KENH ONLINE/ ONLINE SALES SSSG 16% 21%
Gross margin 26% 26%
1% tang trudng doanh thu 6 thang 2023 so vaéi cung ky/ % online contribution in total revenue 3.5% 3.0%

11% YoY growth in TH23
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DOANH THU CUA HANG
/] SALES PER STORE

Doanh thu trung binh thang maoi clia hang
dat khoang 1,4 ty dong trong quy 2-2023,
tang 15% so véi quy 1-2023.

Each store had a monthly revenue of
approx. VND1.4 billion, up 15% QoQ.

KQKD QUY 2 VA 6 THANG DAU NAM 2023 - Bach Héa Xanh
BUSINESS RESULTS IN Q2 AND 1H2023 — Bach Hoa Xanh

L,

DONG LUC TANG TRUGNG
/| GROWTH DRIVERS

« Thuc pham tuci séng: San lugng va doanh

sO tang 35%-40% so vsi quy 1-2023.
Fresh food: sales volume and value grew
35%-40% QoQ.

« TOng soO lugt hdéa don mua hang tang

20% so vsi quy 1-2023.
The number of bills surged by 20% QoQ.

oolll

HIEU QUA
/| PROFITABILITY

e 92% caccua hang ghi nhan EBITDA dudng

cho 6 thang 2023.
92% of stores recorded positive EBITDA in TH2023

« EBITDA & cap dbé cbng ty trong quy 2 tang 17%
so vai quy 1.
The Company-wide EBITDA increased 17% QoQ



2 SUC KHOE TAI CHINH / FINANCIAL HEALTH

Ty déng/VNDb 30/06/2023 31/03/2023

Hang tén kho/Inventory 21.874 20.957 4%
NG ngan han/Current liabilities 29.505 24.064 23%
Vay ngsin va dailhan/ 22237 17.214 29%
short-term and long-term loans

Tién, cac khoan tusng duang tién va dau

tu tai chinh ngan han o

Cash, cash equivalent & short-term 2uAZ0 L 207
investments

SO du tién rong (Net cash) 2184 2.595 -16%

Hé s6 thanh todn ngan han (lan)
Current ratio

NG/von chi sé hitu (1an)
Debt/Equity

1,7 1,8

0,9 0,7
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CAP NHAT TINH HiNH KD THANG 7 VA CAC HANH PONG LGN TRONG NUA cUOI NAM 2023

[ PRELIM-PERFORMANCE IN JULY AND BIG ACTIONS IN 2h2023

« Doanh thu s6 b6 MWG ghi nhan trong thang 7/2023 |3
haon 9,8 ngan ty déng. Trong doé:

0 TGDB/DBMX dat doanh thu khoang 6,7 ngan ty dong,
tucng ducng thang 6.

0 BHX vudt 2,8 ngan ty dong doanh thu, tdng trudng haon
10% so v&i thang trudc. Doanh thu binh quan cua BHX

e In July 2023, MWG recorded preliminary revenue of over
VND?O9.8 trillion, of which:

a

TGDD/DMX’s revenue was around VNDG6.7 trillion and
remained steady MoM.

BHX'’s sales exceeded VNDZ2.8 trillion and experienced a
growth of more than 10% MoM. The monthly sales per

store reached VNDI.6 billion. (*Note: July had 31 days and five
weekends)

cai thién manh mé Ién muc 1,6 ty dong/ cla hang.
(*Luu y: thdng 7/2023 c6 31 ngdy va co 5 cudi tudn)

« Cac hanh déng I8n cia MWG trong nta cudi nam 2023 - Big actions in 2H2023:

a) TGDB/BMX/Topzone: a) TGDD/DMX/Topzone:

0 Nhan thdc dudc day la giai doan khd khan déi véi ngudi 0
tiéu dung, MWG dang chuyén hudng dé thuc thi chién
lugc gid tét nham dap Ung nhu cau chi tiéu tiét kiém
cua khach hang.

In the current challenging times, we have shifted our
focus toward implementing a more affordable pricing
strategy to cater to the need for savings of customers.

O /n 2H2023, TGDD/DMX/Topzone will strive to (i) enhance
business performance; (ii) cooperate with various brands
to offer customers multiple practical shopping options;
and (ii) seize the opportunity to boost sales when the
purchasing power bounces back.

O Trong nUa cudi ndm, TGDB/DMX/Topzone sé& nod luc dé
(i) cai thién hiéu qua hoat déng kinh doanh; (ii) hdp tac
va8i cac hdng mang dén cho khach hang nhiéu lua chon
mua sam thiét thuc; va (i) nam bat cd hoi thdc day
doanh s6 khi tinh hinh siic mua kha quan han.
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CAP NHAT TINH HiNH KD THANG 7 VA CAC HANH PONG LGN TRONG NUA cUOI NAM 2023

%
[ PRELIM-PERFORMANCE IN JULY AND BIG ACTIONS IN 2h2023
b) BHX: b) BHX:
O Ti€p tuc cdithién chat lugng hang tugi song, thu hut thém O Continue to improve the quality of fresh products, attract

khach hang mdi, ndng cao tan suat mua sam cula khach
hang hién h{u va cai thién gia tri gid hang dé tang doanh
thu clia hang.

Thay doi cach lam dé téi uu chi phivan hanh clia hang va
chi phi logistics.

An Khang/AVAKids:

An Khang: Tang doanh thu cda hang va téi uu van hanh
vé diém ban, ton kho, danh muc hang hoda, trinh do
chuyén mon dugc si, xay dung giad tri danh cho nha thudéc
An Khang hudng vé cham séc suc khoe.

AVAKids: Tang doanh thu cla hang va téi uu van hanh vé
diém ban, tdn kho, danh muc hang hda, xay dung dinh vi
la diém dén doi véi khach hang chuyén vé ta - sla.

d) EraBlue:

Q

Tang doanh thu cla hang, tang tu 5 Ién 30 cla hang vao
cudi ndm va tap trung gia tang bién Igi nhuan goép.

new customers, increase the shopping frequency of
existing customers, and improve the basket size to
generate more sales.

Implement new methods to optimize store efficiency and
reduce logistics costs.

c) AVA/An Khang:

Q

Q

An Khang: improve store revenue and optimize operations
regarding point of sale, inventory management, product
offering, pharmacist expertise, and building the value
proposition for An Khang as a healthcare destination.

AVAKids: Improve revenue and streamline operations
regarding point of sale, inventory management, and
product offering to build AVAKIds as a destination for baby
diapers and milk products.

d) EraBlue:

Q

Enhance sales per store, expand from 5 to 30 stores by the
YE, and increase gross margin.



MG3i quy vi theo doi audio
ndi dung buodi hop tiéng Viét
TAI DAY

Please refer to the full audio
of the Meeting in English
CLICK HERE

Moiy kién déng gdp, xin vui long
gui email cho chung toi tai
Kindly send us your comments
(if any) via

Investor@thegioididong.com

TRAN TRONG
THANK YOU!


https://drive.google.com/file/d/1UrbjWR0O9Tu-6eKCezS0sYRc_0kLep90/view?usp=sharing
https://drive.google.com/file/d/1YB1OZX7LhE_7mfHChNtuShniM3QzoF-U/view?usp=sharing
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