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.+ TONG QUAN KQKD 9 THANG DAU NAM 2022
" REVIEW COMPANY’S BUSINESS RESULTS IN 9M2022
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— Loi nhuan sau thué (ty dong)

Hoan thanh
ké hoach
LNST 2022
la 6.350 ty

_ Doanh thu thuan (ty déng) —  Net revenue (VND bn)
)A%o]o *‘\%olo
Hoan thanh 2022 Net
86.820 102.816 ké hoach 86.820 102.816 revenue target
doanh thu 2022 of VND140,000
la 140.000 ty billion was
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Net profit after tax (VND bn)

+4%
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.=+ TONG QUAN KQKD 9 THANG DAU NAM 2022
< REVIEW COMPANY'S BUSINESS RESULTS IN 9M2022

THE G151 DI PONG

/777 THE GIOI DI DONG

_ 1.116 cra hang, trong dé c6 71 Topzone ‘—_“ 1,116 stores, including 71 Topzone stores
B, DIEN MAY XANH B, DIEN MAY XANH
Bl 2.246 cira hang, trong d6 ¢6 1.019 supermini (DMS) cnH

) L] 2,246 stores, including 1,019 supermini (BMS) stores

BACH HOA XANH
1.727 clra hang

BACH HOA XANH
1,727 stores

it AN KHANG it

‘HE' 529 nha thudéc ‘HE'

AN KHANG

529 pharmacies

AVA KIDs & AVA SPORT
71 clra hang AVAKids va 14 AVASport

<> AVA KIDs & AVA SPORT

71 AVAKids and 14 AVASport stores
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< REVIEW COMPANY'S BUSINESS RESULTS IN 9M2022

CO CAU DOANH THU REVENUE BREAKDOWN
THEO CHUOI BY CHAIN

Vong ngoai: 9T-2022 Outer circle: 9M2022
Vong trong: 9T-2021 Inner circle: 9IM2021

m TGDD DMX BHX Khac m TGDD DMX BHX Others



.=+ TONG QUAN KQKD 9 THANG DAU NAM 2022

“*  REVIEW COMPANY'S BUSINESS RESULTS IN 9M2022

CO CAU DOANH THU
THEO SAN PHAM KINH DOANH

Vong ngoai: 9T-2022
Vong trong: 9T-2021 5,5%

1

4,6%

42,2%

26,1%
37,0%

Nhém san pham dién thoai, MTB, MTXT, phu kién, dong ho
Nhom sdn pham dién may

Nhom thuc pham tuai séng va FMCGs

Khac

REVENUE BREAKDOWN
BY CATEGORY

Outer circle: 9M2022
Inner circle: 9M2021

5.5%

4.6%

26.1% 42.2%
37.0%

Phones, tablets, laptops & accessories
Consumer electronics
Fresh foods and FMCGs

Others



TONG QUAN KQKD 9 THANG PAU NAM 2022 - TGDDP/ PMX
REVIEW COMPANY'’S BUSINESS RESULTS IN 9M2022 - TGDD/ DMX

O Cac dong luc tang trudng chinh la: (i) tang trudng doanh
thu cla clra hang c(, va (ii) dong gbp tir cac clra hang mai.
Trong 9 thang dau nam 2022, tong doanh sé clia TGDD
va DMX tang 27% so vd&i cung ky, riéng tang trudng doanh
thu tUr clra hang cd la 16%.

O Tat ca cdc nganh hang déu tang trudng hai chit s6 so véi
9 thang 2021 do nén so sanh thap trong quy 3 nam trudéc.

Dién giai Q1-22 Q2-22 Q3-22
Téng s6 clra hang cudi ky 3.091 3.198 3.362
Tang trudng tong doanh thu sv. CK 21%  12%  62%
Tang trudng doanh thu clra hang cli 9% 3%  52%
Bién lgi nhuan gop 22% 21% 23%
Ty trong DT online 19% 15% 15%
boéng gbp cia BPMS 9% 10%  10%

boéng gép clia Topzone 2% 2% 2%

O The main drivers of YoY sales growth were: (i) SSSG, and
(i) sales contribution from new stores. In 9M2022, the
aggregate sales of TGDD and DMX surged 27% YoY, the
blended SSSG was 16%.

Q All categories recorded double-digit YoY sales

growth in 9 months due to the low base in Q3 last year.

Description Q1-22 Q2-22 Q3-22
Total store-count 3,091 3,198 3,362
YoY growth of total revenue 21%  12% 62%
SSSG 9% 3% 52%
Gross margin 22%  21% 23%
Online penetration 19% 15% 15%
Sales contribution of DMS 9%  10% 10%
Sales contribution of Topzone 2% 2% 2%




4@ TONG QUAN KQKD 9 THANG PAU NAM 2022 - TGDB/ PMX
==/ REVIEW COMPANY'S BUSINESS RESULTS IN 9M2022 - TGDD/ DMX

Q Trong co cdu clda chudi BMX, mé hinh Supermini (BMS) O In the DMX's store network, supermini format (DMS)
hién chiém 45% vé sé lugng clra hang (tang 11% so vdi ty accounted for 45% (up 11% from 34% in Q3-2021). After
trong 34% vao quy 3/2021). Sau hon 2 nam md& réng manh more than 2 years of aggressive expansion to 1,019 DMS
mé v&i quy md 1.019 clra hang BDMS cudi thang 9/2022, stores by end of September 2022, the Company sees
Cong ty nhan thay co hoi tang doanh s6 tur viéc nang cap new opportunities to increase sales by upgrading
cac clra hang supermini cé két qua vugt trdi IéEn md hinh supermini stores with outstanding results to the mini-
PMX mini hodc chuyén tir TGDD sang BMS & nhing khu DMX or converting TGDD to DMS stores in areas with
vuc ¢ tiém nang kinh doanh thém san pham dién may. high potential for selling consumer electronics products.

Q Riéng quy 3, kénh online déng gép 15% trong tong doanh Q In Q3-22, Online channels’ penetration in TGDD/DMX was
thu clla TGDD & DMX. Cu thé 13, 20%-25% déi vai cac san 15%. In particular, the sales contribution ratio was 20%-
pham cla chubi TGDD va 10%-15% d6i vdi cac san pham 25% and 10%-15% from the products of TGDD and DMX,
clia chudi BMX. respectively.




o ”’“_,.@ TONG QUAN KQKD 9 THANG PAU NAM 2022 - BHX
W REVIEW COMPANY'S BUSINESS RESULTS IN 9M2022 - BHX

O Trong quy 3, mac du s6 lugng clra hang gidm do tai cau

tric, tong doanh thu toan chubi BHX da tang 5% va doanh
thu binh quan/ clra hang/ thang tang 20% so v&i quy 2.

LGy ké 9 thang 2022, nganh hang FMCGs dang ghi nhan
tang trudng duong so véi cung ky. FMCGs va d6 dung gia
dinh déng gép khoadng 60%-65% doanh s6 clia chudi BHX.

Thuc pham tuoi séng, hang mat va dong lanh gidm khodng
30% doanh so6 Idy ké sv. cung ky, chi yéu do nhu cau mua
sam nhom sdn pham nay tang dét bién trong dot bung
phat dich Covid nam 2021 khi chg truyén théng bi han ché
hoat dong. Néu loai trlr yéu t6 bat thudng, thuc pham tuoi
sdng, hang mat va déng lanh da vuot mirc doanh sb trudc
dich va dang ti€p tuc tang trudng kha quan sau tai cau truc.
Trong 9 thang dau ndm, nhom sdn pham nay chiém ty

trong khodng 35%-40% trong tong doanh sé BHX.

Q In Q3-22, amid the fewer stores after restructuring, the
total sales of BHX still bounced 5% and average monthly

sales increased approx. 20% QoQ, respectively.

O FMCGs recorded positive YoY sales growth in 9M2022.
FMCGs and kitchen appliances accounted for 60%-65%
of the total sales of BHX.

Q The YTD revenue of fresh, chilled, and frozen products
dropped by 30% YoY, mainly attributed to the
abnormally high consumption demand during the Covid
outbreaks in 2021 amid the wet markets’ operation
restrictions. If taking out these abnormal factors, the
revenue of fresh, chilled, and frozen products has
surpassed the pre-Covid level and has continued to
improve after the restructuring. These categories made
up 30%-35% of BHX's YTD 9M2022 sales.
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=1 NO LU'C KHOI PHUC DOANH THU VA BU'A KHACH HANG QUAY LAI BHX
@™ [LFFORTS TO RESTORE REVENUE AND BRING CUSTOMERS BACK TO BHX

Giai doan gian cach XH Giai doan tai cau trac/
do bung phat dich Covid/ Re-structuring period
Lockdown period
prTTTTUTosTosmstosmssosooosoosog o ETTTEEETETETETEEEEEETR BHX
' Dién giai Q1-22 Q2-22 Q3-22
1350 Téng so6 clra hang cudi ky 2127 1.889 1.727

1,340 Tang trudng doanh thu sv. cingky 2% -8% -23%

1130 i i Tang trudng doanh thu clrahangci -13%  -19%  -21%
920 950 | ] Bién Igi nhuan gop 25%  25% 25%
| - i | Ty |é DT online 3% 3% 3,5%
i “1 I
Description Q1-22 Q222 Q3-22
i ] Total store count 2,127 1,889 1,727
E i YoY growth of total revenue 2% -8%  -23%
: ! SSSG 3%  -19%  -21%
Q2021 | Q2-2021 Q32021 | Q4-2021  Q1-2022 | ! Gross margin 25%  25%  25%
B Doanh thu binh quan/ clia hang (triéu déng/thang) / Average sales per store (mil VND/month) Online sales 3% 3% 3.5%

Sé lugt giao dich/ clia hang (ngan hda dan/thang)

_SHOP
1,803 1,888 1,934 2,106 2,127 1,889 1727 EaR
(31/03/2021) (30/06/2021) (31/09/2021) (31/12/2021) (31/03/2022) (30/06/2022) (31/09/2022)




TONG QUAN KQKD 9 THANG PAU NAM 2022 - AN KHANG
REVIEW COMPANY’S BUSINESS RESULTS IN 9M2022 - AN KHANG

O Cudi thang 9, An Khang hién dang van hanh 529 nha thudc,
bao gom:
= Cac nha thubc dd hoat dong 6n dinh toi thiéu 6 thang:
murc doanh thu binh quan 400-500 triéu/nha thuéc/thang.
»= Cac nha thudc mdéi khai truong trong vong 6 thang: doanh
thu binh quan 300-350 triéu/nha thudc/thang.

O Bién Igi nhuan gép ctia An Khang dat khoang 22%.

Q An Khang mdi dugc dady manh phat trién trong nam 2022, do
do, Cong ty chua dat muc tiéu c6 lgi nhuan ngay & giai doan
nay. Cong ty sé tap trung toi uu van hanh dé nang cao hiéu
qua hoat dong song song vdi ti€p tuc dau tu manh mé cho
cac chuong trinh khuyén mai dé thu hat khach hang dén mua
sam va tao dung su gan két vagi thuong hiéu An Khang.

O By end of Sep-2022, An Khang operates 529 pharmacies,
including:
= Stores having at least 6 months in operation: average
monthly sales was VND400-500 million/store.
= Stores having less than 6 months in operation:

average monthly sales was VND300-350 million/store.
O Gross margin of An Khang was approx. 22%.

O An Khang has been aggressively expanded in 2022.
Hence, the Company does not target net profits at this
stage. Instead, it will focus on optimizing operations to
improve business efficiency, together with continuously
investing in promotions to attract new customers and

create their stickiness with the An Khang brand.




.+ CAP NHAT KET QUA sO BO THANG 10/2022

“*  PRELIMINARY PERFORMANCE IN OCT 2022

____ Nhirng diém néi bat

O Doanh thu thuan cia MWG:
= T10/2022: 10,9 ngan ty (-11% sv. cung ky)
= |0y ké&: 113,7 ngan ty (+15% sv. cung ky)
O TGDbD va bMX:
= T10/2022: 8,3 ngan ty (-18% sv. cung ky)
= Ly ké: 90 ngan ty (+21% sv. cung ky)

= Cubi thang 10, Céng ty c6 1.163 clra hang chudi TGDD
(bao gobm 93 Topzone) va 2.269 ctra hang chudi BMX (bao
gom 1.034 BMX Supermini).

O BHX:
= T10/2022: 2,37 ngan ty (+22% sv. cung ky).
= L{y ké: 22,3 ngan ty (-9% sv. cung ky)

= Cubi thang 10, Cong ty c6 1.729 clra hang BHX. Doanh
thu binh quén 1 cra hang dat 1,37 ty dong.

= BHX ghi nhan mdec lgi nhuan truc ti€p (da bao gobm khau
hao) & cap d6 clra hang duong vao thang 10 va cao nhat
ké tir dau nam 2022. Nhu vay, BHX dang hoa von EBITDA
& cap d6 Cong ty.

_ Key highlights

O Net consolidated revenue of MWG:
= |n October: VND10,9 trillion (-11% YoY).
= 10M2022: VND113.7 trillion (+15% YoY).
O TGDD and DMX:
» |n October: VND8.3 trillion (-18% YoY)
= 10M2022: VND9O trillion (+21% YoY)

= By the end of October, MWG has 1,163 TGDD stores
(including 93 Topzone) and 2,269 DMX stores (including
1,034 DMS)

Q BHX:
» |n October: VND2,37 trillion (+22% YoY)
= 10M2022: VND22,3 trillion (-9% YoY)

= By the end of October, MWG has 1,729 BHX stores.
Average monthly sales reached VND1.37 billion/store.

= |In October, the direct profits at the store level (including
depreciation) in October was the highest since the
beginning of 2022. Thus, BHX reaches EBITDA break-
even at the Company level.




MG3i quy vi theo doi audio
ndi dung buodi hop tiéng Viét
TAI DAY

Please refer to the full audio
of the Meeting in English
CLICK HERE

Moi y kién déng gop, xin vui ldong
gui email cho chung toi tai
Kindly send us your comments
(if any) via

Investor@thegioididong.com

TRAN TRONG
THANK YOU!


https://cloud.tgdd.vn/index.php/s/EVK7gG6dWuVaI3Y
https://cloud.tgdd.vn/index.php/s/XqJXdI7x8VaQfxZ

